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GRAPHIC DESIGNER

upwork.com/chandnisharma

https://www.upwork.com/freelancers/devsharma


about me
As a designer, I am passionate about telling stories through creative design, its like 

weaving narratives through innovative design solutions. Through a fusion of creativity 

and technical expertise, I aim to breathe life into every project, crafting designs that 

resonate with authenticity and purpose.

toolS I uSe

Chat GPT Midjourney

Photoshop Illustrator InDesign XD After Effects Premiere Pro

Figma PowerpointGoogle Slides
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I turn THOUGHTS, IDEAS, WORDS into compelling visuals in the form of webpage, 
infographics, one pagers, brochures and slide decks.

PreSentation  
& PitCh deCk

marketing 
Collateral

logoS and 

branding

Logo, Business Card, Branding, 
Stationary, Brand Guide

Sales Pitch, Progress Report, 
Investment, Financial Report

Posts, Reels, Ads, Stories, Youtube 
Shorts

Brochures, Flyers, Banners, 
Package Design, and more

User Interface, Wireframe, Input and 
Navigational components

Website, Landing Pages, Wireframes, 
Banners, Blog Design

Sales, Promotional, Flows - 
Abandon Cart, Welcome Series

WebSite & 
landing PageS

email & 
neWSletter

SoCial media 
graPhiCS aPP deSign

Case-Studies, Press Release, 
ebooks, and other documents

doCument & 
WhitePaPer

InfograPhiCS

Bar graphs, Piecharts, Histograms, 
Line charts, Tree diagrams, 
Timelines
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Familiarize HCPs and patients with approved uses of Company products.

SAMPLES

Require thorough monitoring to 
prevent misuse 

Must be limited in supply May not be sold

Must not be a source of income for HCPs

Must be smallest available presentation

Must be labeled "free medical sample -
not for sale”

GENERAL PRINCIPLES
Must have copy of the SmPC

Ensure samples are in accordance with 
applicable laws and regulations on expiry 
dates prior to distributing samples

Means to identify the product as a sample and not to be sold (i.e., labelling).

Controls and other mechanisms to guard against fraud, diversion and other misuse.

Measures to guarantee appropriate samples storage and samples return in case of batch recall or 
unused/expired samples, according to Quality procedures.

SAMPLE DISTRIBUTION PLANNING

Prepare the Annual Sample Plan, Review and approve it, 
at least annually. 

Ensure processes are in place to: 

Monitor quantities provided per sales representative/ 
Third Party managing samples. 

Monitor quantities provided per HCP per year 
(example: through Sample Signature Cards, 
registration in CRM tool) ensuring compliance with 
the number allowed per year 

MAINTENANCE & OVERSIGHT
Ensure samples distributions 
records are accurate and up 
to date.

Monitor quantities provided per 
HCP per year.

Regularly conduct sample 
reconciliations 

OUT-OF-SCOPE
Training or Demonstration Materials are 
out of scope of this SOP 

Free Goods are out of scope of 
this SOP 

Start

Create a Distribution Plan

End

Tracking and Record Keeping

PHARM EMEA SAMPLES
Distribution of sample materials of Company products to HCPs must 
be CAREFULLY TRACKED and NEVER CONTINGENT ON PURCHASE 

Important Note:

Free samples shall be provided on an exceptional basis, and they may be 
subject to different rules and regulations at the national and/or regional Level

Please always refer to the most updated directives to ensure 
that no further restrictions apply in your region/country 

Pharma – EMEA – HCBI – 103 SOP-14150

In Scope
Any Charitable Contribution to a Charitable 
Organization, including:

Contributions in cash, product or equipment

To non-profit organizations

Responses to social need (as clear & primary intent)

Charitable Contribution

Out of Scope
Educational Grants and other Third Party 
Requests for Support of Educational Activities

Company may provide charitable contributions to bona fide Charitable Organizations(COs) and 
beneficiaries, as determined by local laws.

Company must undertake appropriate due diligence to review:

Guidelines

Charitable Contribution Process Flowchart

CO submits request, in writing, for a charitable contribution to the Company.
For spontaneous contribution to a CO, NO written Request from the CO is needed.

The employee who receives the request letter confirms that the requirements in the "Written 
request checklist" are met and initiates approval on the designated platform or using the 
“Charitable Contribution Review Form” to the Charitable Contributions Coordinator

The charitable contributions coordinator reviews the request and validates if it is aligned with the 
local and internal policies and conducts Due Diligence.
*In case of significant contribution submit for approval of the OC HCC Officer. Otherwise, directly to the OC Grants and Charitable 
Contribution Committee.

OC Grants and Charitable Contribution Committee reviews the proposal and potential red-flags 
(if any) and decide.

Charitable Contribution coordinator communicate the decision to the Organization in case of 
Acceptance or Rejection.

Pay to the requesting organization and 
not directly to an HCP, GO, Patient or 
individual

Budgeting, management and approval 
should be outside Sales and Marketing

Submit the donation to the “OC and 
Charitable Contribution committee for 
approval”

Have a written agreement signed 
before making the contribution. Use 
the Agreement templates provided by 
J&J Law Department.

Payment must be made from the 
correct GL account and detailed 
sufficiently for proper record keeping

Give to, customers or other 
organizations to inducing them to 
influence or recommend the use of 
Company products;

Tie it to past or future purchases 
from a company

Use as marketing tool

Give to organizations of a 
Customer’s, HCP’s or GO’s choice

If it comprises a substantial portion 
of the charitable organization’s 
total budget.

1

2

3

4

5

The key personnel (directors, board members) of the 
COs to ensure that such organizations are not 
substantially connected to Health Care Professionals 
(HCPs) or Government Officials (GOs) who may be 
able to influence the use of Company products

The reputation of the charity.

Verification if is a bona fide CO.
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brandS I Worked for



feel free to ContaCt me!
My designs could just be the thing your brand needs.

upwork.com/chandnisharmawww.chandnisharma.infochandnisharma8490@gmail.com
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